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Your Businesses Needs
A Better Understanding of Marketing!

» Focus first on your customers, second on your
employees, third on your partners, and fourth on
your competitors.

» Don’t think of marketing to being the same as
advertising and selling,.

» Use market research to guide your strategy.

. Focus on a part of the market where you can deliver

superior value through differentiation and relevance.

» Avoid lowering your price to defend your market

share. It is better to increase benefits.

The Strategic Trajectory
for a Country

« Low cost, average quality domestic products.

» Low cost, good quality domestic products.

» High-end products made for other companies.

» Branded products (regional).
* Branded products (global).

» Branded dominant brands (global).

PK - New Marketing for New Age
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Four Major Tasks

1.Improving Marketing’s Role and
Relationships in the Company

2. Finding New Opportunities

3. Finding New Ways to Communicate
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4. Using New Technologies and
PACE Measuring Results
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1. Improving Marketing’s Role and
Relationships in the Company
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